well on itsway to
becoming “the only
metals company
you’ll ever need.”

BY LAUREN DUENSING

n today’s rapidly consolidating economy, the number of

- companies owned by families is dwindling. In Birmingham,

Ala., however, O’Neal Steel is thriving on 80-plus years of
family experience, which has made it the largest family-owned,
full-line service center in the United States. Today the company
has more than 70 locations in North America, Europe and
Asia, and its mission is to consistently provide the best possible
value to its customers.

“Kirkman O'Neal, my grandfather and founder of the
company, and Emmet O'Neal, my father, established and
operated tl usiness with a family-oriented corporate culture
based on honesty and integrity, respect for the individual,
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entrepreneurial spirit and determination to satisfy customers,”
says Craft O’Neal, chairman. “These values enabled O'Neal
Steel to grow and develop an enviable reputation within and
outside the industry. Staying family owned ensures this

reputation continues and that our culture and values are never

compromised. In addition, major decisions can be made quickly

with long-term results in mind, rather than a short-term

perspective to satisfy analysts and outside shareholders.”

Meet the family
The company’s growth has allowed it to maintain a diverse

rtfolio of services and capabilities. “As the demand for heavy
















